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PRODUCT GOVERNANCE AND FAIR VALUE ASSESSMENT

Omnyy LLP is committed to conducting its business in a fair, honest and open manner. We ensure that we
have appropriate product oversight, governance and controls in place to offer products that have been
assessed for their suitability in providing fair value to customers within the defined target market.

In accordance with the relevant FCA requirements outlined in PROD 4.2 of the FCA Handbook, the
manufacturers of this product have analysed a range of value measures and subsequently deemed the product
to represent fair value to the customer. To ensure the customer receives fair value from this product, care
must be taken to establish that no duplicate cover exists - for example, where another product has been
purchased by a customer alongside a primary product (i.e. an add-on). If you provide additional services or
products - including premium finance - alongside this product or receive additional remuneration in the form
of fees, this may affect the intended fair value of this product to the customer and will need to be considered
as part of the fair value assessment. Commission, fees or other charges passed onto the customer must be
proportionate to the service provided and represent fair value.

This summary document has been created to fulfil our responsibilities under fair value regulations. This
document should not be used as a sales or marketing tool. The client facing broker must act in the best
interests of each customer individually when deciding whether to recommend a particular policy or not.

PRODUCT INFORMATION

Product Name Master Binder - Omnyy Sabotage and Terrorism (03_21)
Date of Product Approval 2" March 2021
ASSESSMENT

Date of Fair Value

19 February 2025
Assessment

Product Type Political Violence

Omnyy LLP
Capacity Providers:

Manufacturer / Co-

e Atrium Underwriters Limited
Binder UMR B1519TER25001
Territorial Limits Worldwide
These products are designed for small charity organisations and SMEs.
Target Market These are largely established/compulsory buyers, but could include new

purchasers.

This product is not suitable for consumers, as defined by the FCA. A
Outside Target Market consumer is classed as any person who is acting for purposes which are
outside their trade or profession.
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Characteristics of the
product aimed at meeting
the needs of the target
market

This product provides cover for physical assets / terrorism cover - typically
purchased as a condition of a bank loan or mortgage on large properties as
part of their business/ trade. Wordings used are also standard in the market
and the brokers and banks etc all understand the cover under the policy.

Distribution Strategy

This product is distributed via FCA authorised intermediaries with whom
Omnyy have established terms of business.

This product is suitable to be sold face to face or via telephone.

This product can be sold with or without advice, depending on the broker's
preference and in line with FCA regulations.

Commission

32.5% is agreed to be shared between Omnyy and the broker. This is often
netted back where required on a case by case bases. Omnyy's commission
on average is around 10%.

Other Renumeration

Omnyy will earn a commission, incorporated within the gross written
premium quoted, which is commensurate with the costs associated with
underwriting and processing each policy. We review our internal
commissions regularly to ensure they remain appropriate.

We may ask brokers to provide details of remuneration they earn in
connection with the sale of a policy. This includes any fees, premium
finance earnings, earning from non-insurance products or add-ons sold
alongside our policy.

Brokers must ensure that their arrangements are consistent with FCA rules
on conflicts and incentives. Brokers should review all remuneration
arrangements at least annually and share the outcome of that review with
us on request.

Fair Value Review

This product has been reviewed and approved by Omnyy’s Product
Governance Committee. Our product governance process requires that all
products are subject to ongoing monitoring and formal periodic review to
ensure the product offers fair value to the end customer. These reviews
consider the target market, distributions strategy, remuneration, marketing,
product information, product performance, product design and feedback
from distributors and customers.

Customers for whom the
product is not expected to
provide fair value

This product would not be expected to provide fair value to policyholders /
risks that fall outside of the Target Market.

Relevant documents
available upon request

e  Policy Wording

PROVIDING FEEDBACK

We welcome any feedback from our distributors on the performance of our products. All feedback will be
considered in our next product review.
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DISTRIBUTOR INFORMATION

On 15 October 2024, a REG message with a link to a Distributor Information Request forms was sent to all
brokers who have a TOBA with Omnyy LLP. If you have not already done so, please click the link in that
message and complete this form at your earliest convenience.

If you signed a TOBA with Omnyy LLP on/after 15 October 2024 or you have not received the aforementioned
message, please notify compliance@omnyy.com.
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